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<Notice>
Yen amounts described in this presentation material are rounded down.
Ratios described in this presentation material are rounded off.

<Cautionary Statement with Respect to Forward-Looking Statement>

This presentation material contains projections based on the assumptions, forward-looking
statements and plans about the future of SANYO CHEMICAL INDUSTRIES, LTD. as of May
18, 2015. Actual performance results may vary significantly due to a variety of factors
affecting the sphere of business that include but are not limited to: the world economy,
competitive position, and fluctuations in the exchange rate, raw material costs, and others.

Please Contact
Public Relations Depit.
SANYO CHEMICAL INDUSTRIES, LTD.

TEL +81-75-541-4312
FAX +81-75-551-2557
E-mail pr-group@sanyo-chemical.com




Corporate Data

Date of Establishment: November 1, 1949
Head Office: Higashiyama-ku, Kyoto
Capital: ¥13,051 million

Domestic Sales & Marketing Offices:
Tokyo, Osaka, Nagoya, Hiroshima, Fukuoka, Toyama

Domestic Factories:
Nagoya, Kinuura, Kashima, Kyoto, Kawasaki (San Chemical)

Consolidated Number of Employees:
1,979 (as of March. 31, 2015)

Line of Business:

Manufacture & sales of approx. 3,000 types of
performance chemicals



Sanyo Chemical Group
@ Consolidated Subsidiaries

Domestic Overseas (12 companies)
Subsidiaries & Subsidiaries & OSubsidiaries and Affiliates

@SDP Global Co., Ltd. Affiliates Affiliates Accounted for by Equity Method
@SAN NOPCO LIMITED (5 companies)

®San Chemical Co., Ltd. (5 companies)
@ San-Apro Ltd.
QOSan-Petrochemicals Co.,L\toI.

(8 companies)

SANYO CHEM|CAL @ Sanyo Kasei (Nantong) Co., Ltd. (China)
|NDUSTR|ES LTD. @ San-Dia Polymers (Nantong) Co., Ltd.

(China)
@ Sanyo Chemical (Shanghai) Trading
Co., Ltd. (China)

.Sanyo Kasei (Thailand) Ltd.

Logistics

@ Sanyo Transport Co., Ltd. & Service
ONagoya Sanyo Warehouse Co., Lid: Affiliates
OShiohama Chemicals Warehouse

Co., Ltd. (4 companies)
OSanliving Ltd. )

Other Subsidiaries and Affiliates :ggrln\ly/;wlcﬁgrrrﬁéa| ¢ Resine. LLC

Sanyo Kasei Korea, Ltd. @ Sanyo Chemical Texas Industries, LLC
SANYO KASEI (TAIWAN) LTD. OSunrise Chemical LLC

SAN NOPCO (SHANGHAI) TRADING Co., Ltd.
SAN NOPCO (KOREA) LIMITED
DAXIANG INTERNATIONAL TRADING (SHANGHAI) Co., Ltd.



Domestic Production Bases

Kyoto Factory, Head Offlce
and Research Laboratory
(Higashiyama-ku, Kyoto)
Area: approx. 26,000 m?

Nagoya Factory (Tokai, Aichi)
Area: approx. 100,000 m?

Kashima Factory (Kamisu, Ibaraki)
Area: approx. 130,000 m?

Kinuura Factory (Handa, Aichi)
Area: approx. 140,000 m?

San Chénlncal Co., Ltd Kawasakl Factory
(Kawasaki, Kanagawa)

Area: approx. 11,000 m? 4



Overseas Production Bases

. Sanyo Kasei (Nantong) Co., Ltd.

- San-Dia Polymers (Nantong) Co., Ltd.

= %yo Chemical & Resins, LLC

——

E Sanyo Kasei (Thailand) Ltd. Sanyo Chemical Texas Industries, LLC



Overseas Sales Office

. Sanyo Chemical (Shanghai) Trading Co., Ltd.
- SAN NOPCO (SHANGHAI) TRADING Co., Ltd.

) DaXiang International Trading (SHANGHAI) Co., Ltd.

<8 | Sanyo Kasei Korea, Ltd.
'} |SAN NOPCO (KOREA) LIMITED

=== Sanyo Kasei (Thailand) Ltd.

B SANYO KASEI (TAIWAN) LTD.

== SANAM Corp.



http://www.sanyo-chemical.co.jp/corporate/relation-company.html#sec9

Principal Products by Product Group

Sub- .
Class. Category Principal Products

%Surfactants for Detergents, Surfactants for Hair Care Products,

Agents for Papermaking

Tolletries _
%r;c:eHealth Superabsorbent Polymers (SAPs), Base Materials for Pharmaceuticals,

Health Care |Germicides/Disinfectants, Surgical Hemostatic Agent, EIA Diagnostic Reagents,

Potting Resins for Artificial Kidneys

Thermoplastic Polyurethane Beads for the Interior Parts of Automobiles (TUBS),
Raw Materials for Polyurethane Foams (PPG), Lubricating Oil Additives,
Additives for Fuel Qils, Water-Soluble Cutting Fluids, Halogen-Free Cleaning
Agents, Base Materials for Synthetic Lubricants, Paste Resins for Design Models,
Resins for Automobile Paints

Permanent Antistatic Agents, Pigment Dispersants, Resin Modifiers,
Plastics Base Materials for Polyurethane Elastomers, Paint Resins,

PIantiCS and Chemical Boards for Models
Textiles

Petroleum and
Automotives

Agents for Textile Manufacturing, Chemicals for Carbon Fibers,

el Agents for Fiberglass, Polyurethane Resins for Synthetic Leather

AR Polyester Beads (PEBs) Used as a Core Component of Polymerization Toners,
Information Toner Resins
and Electrics

/[Electronics | Electrics
/Electronics

Electrolytes for Aluminum Electrolytic Capacitors,
Electrolytes for Electric Double-Layer Capacitors, Adhesive for Electronic Parts,
Agents for Use in Electronic Parts Manufacturing, UV/EB Curing Resins

: : Polymer Flocculants for Wastewater Treatment,
Eg\élé?rzr&?ongﬂn%r%?ﬁgrosn’ PPG for Furniture and Heat Insulating Materials, Slurry Agents,
_Reactive Hot-Melt Adhesives, Raw materials for Building Sealants, Cement Agents

Z




Net Sales by Product Group
.

W ]
Toiletries
|n!o ! !

rmation an and Health Care

T

1%

¥ 18.8
13% billion
¥20.8/ FY2013 41%
PIllIoN’ Consolidated \ ¥ 67.8

1204 net sales billion
¥165.1 billion

Plastics and Textiles

ATy a [
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Results of Operations for FY2014

(Billions of yen)

_ Year on Year Change
Consolidated FY2013 FY2014 [ ----------coomopoo-iooe-Ee
Amount  Ratio (%)
Net sales 165.18 167.04 1.86 | 1
 Operating income | 811 | . 894 | . 083 .10
Ordinary income | 921 | 1027 . 106 ...12
Net income 491 5.87 0.95 : 19
C n i
b nensive 11.07 15.34 4.26 : 39
(Billions of yen)
_ Year on Year Change
Unconsolidated FY2013 FY2014  r------oooooooooopoooo oo ST
Amount  Ratio (%)
Net sales 102.14 105.60 3.46 | 3
 Operating income | 321 | . 882 | . 061: .19
| Ordinary income | 536 | 596 | 060 .11
Net income (0.26) 4,36 4.62 : -




el A
Change in Consolidated Net Sales by Product Group

(Billions of yen)

1700
¥1.86 billion Increase from the previous fiscal year
I n I > <
Plastics and Textiles Information and
T0|Ietr|es and Increase of ¥1.78 billion  Electrics / Electronics
Heath Care N Increase of ¥0.03 billion
Decrease of ¥3.15 hillion
1600 1 1 1 1 1 1 1
FY2013  Toiletries Health Petroleum Plastics Textiles Information Electrics/ Environmental FY2014
Net Sales Care and Electronics Production,  Net Sales
Automotives Construction
and
Others

10



el A
Change in Consolidated Operating Income by Factor

(Billions of yen) ¥0.83 billion Increase from the previous fiscal year

ﬁ
< > < >
Sales & purchase variances Others factors
10.0 Increase of ¥1.38 billion Decrease of ¥0.55 bhillion

§l —O._Oi -0.01

8.0 l |
6 O 1 1 1 1 1 1 1
' FY2013 Product Raw material Exchange Sales volume Cost Fixed costs FY2014
Operating prices effect costs effect  effect effect reductions effect Operating
income and others income

11



Change in Consolidated Net Income

@

sanyo

[CHEMICAL INDUSTRIES

(Billions of yen)

Year on Year

FY2013 FY2014 Change
Operating income 8.11 8.94 0.83
Sf(?illjig{elg earnings of unconsolidated subsidiaries and 0.01 0.49 0.47
Gain or loss on foreign exchange 0.64 0.77 0.13
Other non-operating profit and loss 0.44 0.06 (037)
Ordinary income 9.21 10.27 1.06
E);Iglr?[ g?]g Iézzisp(?rzle?]lfposallsales of property, (068) (060) 0.08
Impairment loss (037) = 0.37
Other extraordinary income or loss 0.02 (O 12) (O ]_4)
Income before income taxes and minority interests 8.17 9.55 1.37
Income taxes paid, etc. (249) (278) (028)
Minority interests (076) (088) (O 12)
Net income 4,91 5.87 0.95

12



Consolidated Balance Sheet (Billions of yen)
Mzac;.lﬁl Mzacg.lgl g&%ﬁ%‘?d Main Change Factor*
currentassets | 81.2| 845 3.2 | iouabletmds .1 nventoies 02 o
Foedasses | 85.2| 965 11.2 [poper plantand caypment 26
Assets | 166.5 181.0 144| ]
curenuiabines [ 53.8] 522 (L6)iaes 3 mmns At e G Shoram

Congremaies | B.7| L0 2.3 |iSIEiem debt o7 Netdefned beeft abiy: (14
Liabilties | 626 633 o7/ ]
i_SharehoIder’s equity|] 89.9! 945 4.5 |Netincome: 5.8, Cash dividends paid: (1.6)
Comprenensverncome | 9.2 | 17.3 | 8.0 |Fqreion curency vanslaton adustment 20
E-Minority interests 4.7 58 1.1
Net assets 103.9 117.6 13.7

Total Liabiliti d
Total Liabilities and | 4 56 51987 0| 14.4

* Each figure indicates the changed amount.

13



Consolidated Cash Flows

(Billions of yen)

FY2013 | FY2014 Ghanged Main Change Factor*
Operating activities 15.7 | 11.5 (4 2)
/Income’ before income taxes an dminority| 94 | aE | 4o | T
merests o) 81 96 13| .
:Depreuatlon and amortization 9.6 9.6 (0_0)
E Impairment loss 0.3 = (0.3)
subsidiaris andatites | 00)| ©4) ©4|
'(Increase) decrease in operating capital 0.0 (4.0) (4.0)
meometwes Q) T (@6) (04)]
{Others (0.2)) (0.5) (0.2)
Investing activities (8.6)| (8.6) 0.0
Free cash flows 7.1 2.8 (42)
Financing activities (2 5) (2 9) (03) (FY2014) I(_:%asr;lsd?\r;iger\;e Saggﬁn(ti_(%g)’
Effect of exchange rate changes on
cash and cash e%uivalents J 07 06 (O 1)
Increase (decrease) in cash and cash
equivalen(ts : 5.3 0.5 (47)
Cash and cash equivalents at
beginning of perigd 10.1 | 154 5.3
Cash and cash equivalents at end of 15.4 | 16.0 05

period

* Each figure indicates the changed amount.

14



Financial Highlights

Unit |FY2013 Fy2o014 Y®&TOn Year
Change

Billions
Towlassets | ofyen {65 18101 +ld44
Return on assets % 3.1| 34 +0.3pt
Total assets operating income ratio % 50| 5.1 +0.1pt

, . Billions
Shareholdersequly | ofyen | 9911148 +126
Shareholder’s equity ratio % 59. 5 61.8 +2.3pt
Return on equity % 52| 5.6 +0.4pt

: Billions
Interestbearingdebt | ofyen [187 /184 0-3)
Debt/equity ratio (D/E ratio) Times | 0.19 | 0.16 | (0.03pt)




Forecast for FY2015

(@ Sanyo

(Billions of Yen)

Annual 1H: April-September

Consolidated : !

';Y2015 FY2014 | Ratio®%) | ~72015 | Fy2014 |Ratio(%)
orecast Forecast ! !

Net sales 165.00 167.04 ; (1) 79.00 : 82.31: (4)
__QP?PFJP_QJFI‘E?IPE____________1}_99_ 894 2 _3________5_99 ______ f?-f‘_‘? ________ 47 |
| Ordinary income | 11.50 | __%9_2__7_ ________ %_2________5_29 ______ 3_?_{’) ________ 36 |

Net income attributable
to owners of parent 7.00 : 5.87 : 19 3.00 : 2.27 : 32

Annual 1H: April-September

Unconsolidated : :

';Y2015 FY2014 | Ratio(%) FY2015 % £vo014 i Ratio(%)
orecast Forecast ! !

Net sales 100.00 : 105 60 (5)| 48. 50 . 51, 58 ! (6)
| Operating income |y 5.00 : ____3__3_2_ ________ S _1________2_:?’9 ______ ?_?’_9 ________ 76 |
 Ordinary income | 700 59 17| 330 238 38

Net income 5.20 4.36 19 2.50 | 1.73 | 44
<Precondition for the forecast>
Domestic naphtha price: 50 thousand of Yen/kl, Exchange rate: 118 Yen/US$ 16
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Consolidated Business Trend (Forecast for FY2015)

Net sales Ordinary income
(Billions of yen) (Billions of yen)
1 1 | 1 = a
] : ! 84.9! | 86.0_
700 ; | 80.2 823 8371 700 & | 00
710 700 : | @ 180
| i | | 6.0
60.0 | : : i A4 ... 1 6.30;
1 i i i 58 § 40
i q 20
30.0 | : : RN 'y
IH 2H { 1H 2H {1H 24} 1H 2H | 1H 2H
FY2011 ° FY2012 ' FY2013 ' FY2014 ' FY2015
(Forecast)

The Main Factor of Change in FY2014 Business Results (Compared with the Previous Fiscal Year)

Net sales increased mainly due to sales expansion of automobile-related products
such as PPG, etc.
-Ordinary income increased mainly because raw material costs shift to fall.

17
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Business Results by Product Group

@ sanyo

(Billions of yen)

Net Sales Operating Income
Product Group FY2013 | FY2014 staegrm FY2013 | FY2014 staegrm
Change Change
Toiletries and Health Care 67.87  64.72 (3.15)] 3.87 3 62 0.24
Tolewies | 1424 1295 (1.28)
Health Care 53.62 | 51.76 | (1.86)
Petroleum and Automotives | 38.11 | 40.16 2.05 1.36 1 14 (0.22)
Plastics and Textiles 19.50 @ 21.28 1.78 2.41 2. 37 (0.03)

Plastics

Textiles

Information
and Electrics/Electronics

Information

Electrics/Electronics

Envi | P on,
cavtonmena - rolecton 18.85 | 1999 1.14| (0.12) 0.53 0.65
Total 165.18  167.04 186| 811 894  0.83

19



Consolidated Net Sales Trend by Product Group

(Billions of yen)

80.0 T
64.7 IS
—@--- - 65.2
0 r 2
000 51.0 P
40.1
400 355 327 —M-- - [(138.6
o 22.2
21.2 .
20.5
200  18. =sz:z:::= 204
18.2 20.8 18.4
16.8 19.9
0.0 . .
FY2011 FY2012 FY2014 FY2015

(Forecast)

@ Sanyo

Toiletries and
Health Care

_D_

Petroleum and
Automotives

Plastics and
Textiles

—

Information and
Electrics/
Electronics

Environmental
Protection,
Construction and
Others

The Main Factor of Change in FY2014 Business Results by Product Group (Compared with the Previous Fiscal Year)

/

Petroleum and
Automotives

Plastics and Textiles
Information and
Electrics / Electronics

\Construction and Others

products were weak.

Toiletries and Health Care : Sales in surfactants for liquid detergents and hair care products were weak. Sales in SAP were weak because parts\
of SAP intensified price competition, though sales of high-performance SAP for thinner disposable diapers expanded.
: Sales increased because PPG significantly expanded overseas and new plant equipments of lubricating oil

additives in USA commenced operation.

: Sales increased because sales of paint, coating agents and permanent antistatic agents remained a favorable trend.
: Sales increased slightly because demand for electrolytes for aluminum electrolytic capacitors recovered and flat
panel display resins and pressure-sensitive adhesives increased briskly, though sales in the information-related

Environmental Protection, :Sales increased because sales of raw materials for building sealants and PPG used in furniture and heat insulating
materials remained a favorable trend, though demand for polymer flocculant was weak.

J




Consolidated Operating Income Trend by Product

(Billions of yen)

roup
——

Toiletries and

5.00 r Health Care
. 4.65
3.87 LT ——
4.00 r 3.62_.- Petroleum and
"« - Automotives
— 2.41 237 . ..---A 2.68 Plastics and
A— 200 — = A Textiles
200 1 229 1.36 L 26 g o=
: ., .z nformation an
1.10 B . 1.48 Informat d
il M 0.58 1.14 " Electrics/
4 - ' .. Electronics
0.37 ~0.49 /T% T 0044 o
0.00 o——— — - — - ' Environmental
-0.11 0.29 -0.12 Protection,
Y Construction and
-1.00 *- Others
FY2011 FY2012 FY2013 FY2014 FY2015 (Forecast)
The Main Factor of Change in FY2014 Business Results by Product Group (Compared with the Previous Fiscal Year)
e N
Toiletries and Health Care : Profits decreased due to weak sales in surfactants for liquid detergents and fierce price competition in
surfactants for hair care products. Profits of SAP slightly increased because parts of SAP intensified
price competition, though sales of high-performance SAP for thinner disposable diapers expanded.
Petroleum and Automotives : Profits decreased reflecting rising raw material costs through this fiscal year in spite of increased revenue.
Plastics and Textiles : Profits decreased due to the reduction of product mix in spite of favorable sales of permanent antistatic
agents, etc.
Information and : Profits increased due to the improvement of product mix such as recovery in demand for electrolytes
Electrics / Electronics using for aluminum electrolytic capacitors.
Environmental Protection, : Profits increased mainly because sales of raw materials for building sealants and PPG used in furniture
Construction and Others and heat insulating materials remained a favorable trend. And this product group became profitable. 21
. J



Consolidated Overseas Sales Trend

Average exchange rate
(Yen/US$)

118.0
120 r 1098 _.-A
110 r 100.2 ’ Overseas sales ratio (%)
100 r -
0 791 82.9 Overseas production
80 /N sales ratio (%) =—o—
70 -
43.1 7 500
Overseas sales 38.9 40.7 PN
(Billions of yen) ~ 34.4 33-2/% —&- - 41 40.0
100.0 : : ' 300
20.0
80.0
10.0
60.0
0.0
40.0
20.0 ([Except Chine)
0.0

FY2011 FY2012 FY2013 FY2014 FY2015
(Forecast) 29



% [HEMICAL INOUSTRIES

Consolidated Net Sales Trend by Geographic Segments
Internal sales among Sanyo Chemical Group are not eliminated.

(Billions of yen)

180.0 r

150.0 r
120.0 r
90.0 r
60.0 r

30.0 r

0.0

FY2011 FY2012 FY2013 FY2014

23



Consolidated Operating Income Trend by Geographic Segments

Internal sales among Sanyo Chemical Group are not eliminated.

(Billions of yen)

12.00
10.00 r

8.00 r
1.61
6.00

4.00

2.00 r

0.00

-2.00 -
FY2011 FY2012 FY2013 FY2014

24



Consolidated Investment in Plant & Equipment, ™
- I I and Depreciation & Amortization

Investment in Depreciation
plant & equipment & amortization

(Billions of yen)
16.0 [

140 | 13.8
120
10.0 9.4
8.0
6.0
4.0

2.0

0.0

FY2011 FY2012 FY2013 FY2014 FY2015

(Plan)
an o5



el A
Consolidated Dividends per Share & Payout Ratio Trend

Dividends Payout ratio
(Yen/share) (%)
44.7 +
Annual
ear-en
H [
20
15.0 15.0 15.0 15.5 16.0
----------- 1 20
10
0 : 0
FY2011 FY2012 FY2013 FY2014 FY2015
(Forecast)
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The Ninth Medium-Term Management Plan

Sanyo Global Innovation 200

27



1. Overview of the Ninth Medium-Term Management Plan

@Long-term goal (What we would like to be)
Collaboration with customersgGlobal expansion

What we should be Structural conversion of profit
atthe end of Sustainable growth

the Ninth Medium-Term _ _
Management Plan Goal to become a major corporation

both in name and substance
by growing in the global market

@Period: FY2015 to FY2018 (for 4 years)
®slogan: Sanyo Global Innovation 200

@Numerical goal:
Consolidated net sales: ¥230 billion or higher,

Operating income: ¥20 billion or higher,
ROE: 10% or higher

28



2. Review of the Eighth Medium-Term Management Plan

The Eighth Medium-Term Management Plan (Fy2011 to FY2014)
“Challenge 2000 & 200"

[Numerical goal] Consolidated net sales: ¥200 billion or higher,
Operating income: ¥20 billion or higher,
ROA (return on assets): 12% or higher

[Behavior objective ] Promotion of group management, Global personnel development, etc

_ Results e
[Numerical goal] \/ [Behavior objective ]

Non-attainment Steady execution

‘Not responding quickly to the changes ‘Promoting differentiation and added
of outside business environment value of basic business, and
Earthquake disaster, technological development to connect

Steep rise of raw material and fuel costs, to new business
Electronics recession, etc

‘Delay of developing strategic products ‘ Training global personnel,
strengthening recruitment activities

During the period of the Ninth Medium-Term Management Plan,
we make close contact with customers and enhance R&D efficiency

29




3-1. Overview of the Ninth Medium-Term Management Plan

[t2rn) Teirget value (F(207]19)
Consolidated net sales 230 billions or higher Realization of what we should be
0 ina i 20 billi hiah at the end of the Ninth
REIEY INCOME —ore LTI Medium-Term Management Plan
ROE 10 % or higher

L ol T
(®p|labera at; 10N
pithIElstomers

o i

The Ninth Medium-Term
Management Flan

Hew Businesses

Existing Businesses

MEnergy and W4 basic
elecironics businesses
businesses

MEiotechnology | MHgh-value-acded
and medical

Medium-Term T— ] Hﬂ“*hh
Management Plan Sﬂ nyo Gl'-ﬂbﬂ'nf wm'ﬂﬂ u..ﬂ'l
Innovation of profit o

The Eighth

200
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3-2. 3 Innovation

’ -
L) |E|‘_- AL N
‘ .

Vi tlElstamers
5 L

R&D Innovation

We will create our unique technologies in the growing fields by enhancing R&D efficiency.

Marketing Innovation

We will fortifies our efforts to meet needs in niche markets and fields
where we can demonstrate our advantages.

Production Innovation

We will improve production efficiency and profitability through process innovation.

31



3-3. Strategies for each Business in the Ninth Medium-Term Management Plan

The Ninth Medium-Term Management Plan TheNinth Medium-Term

Wanagement Plan

Sanyo Global Innovation 200

MEnergy and [ 4 basic
electronics businesses
businesses

WBictechnolog EHigh-value-added

Strengthening of Existing Business and medical | Produsts

businesses

Sanyo Global
Innovation
200

4 Basic businesses (SAP, Lubricating oil additives, Imaging materials, AOA*1)

*1) AOA is the acronym for the products of alkylene oxide adducts.
These products include raw materials for PPG and surfactants.

We will seek to expand through process innovation and
aggressive investment in the businesses with large markets.

High-value-added products

We will expand sales and increase profits by developing
high-value-added products tailored to needs in global niche markets.

32



@ Sanyo

3-3-1. Strategies for each Business (4 Basic businesses)

(1) SAP business

In addition to our existing production bases in Japan and China,
we will establish a new production base in the ASEAN region and expand
our global supply system to gain a larger market share in this growing market.

VIsion

The stage of Accelerating and expanding growth strategy to realize
business strategies, “VISION 2020™* of SDP Global Co., Ltd, a subsidiary

*VISION 2020

(1) Establishment of global quadrupolar formation
(2) Further business expansion

in the life and healthcare field
(3) Entry of new business fields
(4) Additional innovation for unigue technology

33



3-3-2. Strategies for each Business (4 Basic businesses)

(2) Lubricating oil additive business

In addition to Japan, China, and the United States, we will
establish a new production base in the ASEAN region and
expand our global supply system to quickly respond to market
needs and gain a larger market share in this growing market.

VISIioN

To develop more fuel-efficient lubricating oil additives
based on polymethylacrylate (viscosity index improvers)
as a driving force for growth

(./ Development of next-generation products to make close contact with
customers (to meet the automobile fuel efficiency regulation, GF-6)
C- Establishment of systems to supply products globally
In accordance with customers’ sales expansion strategy

34



3-3-3. Strategies for each Business (4 Basic businesses)

(3) Imaging material business

We will expand business and increase profitability by
strengthening product development activities based on
collaborations with customers and expanding sales globally.

Vision

To be the engine of our growth
through its global sales expansion and increase of profitability

(," Development to meet the market needs by strengthening product
~development activities based on collaborations with customers
(,-' Entry into uses of imaging materials in use applications
other than toner materials

35



3-3-4. Strategies for each Business (4 Basic businesses)

(4) AOA business

We will expand business and increase profitability by promotion
of process innovation, enhancement of cost competiveness,
and global sales expansion.

VISioN

To increase PPG profitability by promotion of process innovation
and expand the other high-value-added AOA products globally

(/ Sales expansion and increase of profitability by promotion of production
~process innovation
(./ Sales expansion to target the markets in Asia, North America and
~Latin America
(, Strengthening of purchasing power to improve raw material procurement
system

36



@ Sanyo

3-3-5. Strategies for each Business (High-Value-Added Products)

High-Value-Added products

We will expand sales and increase profits by developing
high-value-added products tailored to needs
In global niche markets.

_ . ltems

Thermoplastic polyurethane beads for the interior parts of automaobiles,
Permanent antistatic agents,
Resins for flat panel display, etc

5 o I

] Y vk o
E 5* Cagd EJ W)
oo

e\ )
L .;'ﬂ

For the instrument panels of automobiles
(Thermoplastic polyurethane beads
for the interior parts of automobiles)

For protection films and IC trays
(Permanent antistatic agents)

37



3-3-6. Strategies for each Business (New businesses)

The Ninth Medium-Term Management Plan TheNinth Medium-Term

Wanagement Plan

Sanyo GlObal lnnovation 200 New Businesses ] Exiefing Businssses

MEnergy and [ 4 basic
electronics businesses
businesses

EBiotechnology WHigh-value-added

Launch of New Businesses and medical || Produsts

businesses

Sanyo Global
Innovation
200

Vision

) We will establish bridgeheads for new businesses in the
fields with promising market growth (energy and electronics
businesses and biotechnology and medical businesses).

) We will create new businesses with annual sales of
more than ¥10.0 billion at FY2020.

38



4. Numerical goal in the Ninth Medium-Term Management Plan

Precondition for the Plan ———

Demand trends Japan : Continually moderate growth with a GDP growth rate of 1.0-1.5 %
Overseas: A GDP growth rate of 5-7 % in Asia-led emerging countries

f

Exchange rate 1$ = ¥114, 1lyuan = ¥18.6

Domestic naphtha price 50 thousand of ¥/kl

. Y
(Billions of yen) (Billions of yen) (%)
3000 - ____1 4 basic businesses 30.0 1 15
____ 1 High-value added products ROE 10.1
250.0 1 230.0 250 61 ...--0 110
: 4.7 5.2 5.6 - 215 i
= —
2000 | 67.0 200 | °
167.0 165.0
1500 | 10571 ©
. 47.6 48.0/ 150 r Operating income |
11.0 ]
165.2
100.0 1427 10.0 | 8.9
119.3 163.0 G 57 7
50.0 | § 00 50 | N B 11.0
Consolidated net sales | 6.2 42 93
0.0 ' : ' L ' 0.0 I I | | !
'12 '13 '14 '15 '18 '12 '13 ‘14 '15 '18
(Forecast) (Management plan) (Forecast) (Management

plan)
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4-1. Numerical goal by product group

Net sales (billions of yen) | Annual average | Operating income (billions of yen) [ Annual average
FY2014 FY2018 growth rate(%) FY2014 FY2018 growth rate(%)
| Toiletries and Health Care_ | 64.7 1 ____ 945 .- 100 . 36 . 83 .. 23.1
| Petroleum and Automotives_ | | _ - 4011 . SR R 82| .. 11l 02 | .. 46.2 |
| Plastics and Textiles | 212 | . 2051 ] 6.7 1 . 23| . 44 16.9 |
Information and
| Electrics/Electronics______ | - 08 8O 0o el Ol e
Environmental Protection,
Construction and Others 19.9 22.0 2.1 0.5 0.6 4.2
Total 167.0 230.0 8.4 8.9 21.5 24.7
[Net sales] [Operating income]
(Billions of yen) (Billions of yen)
300.0 | Environmental Protection, Construction and Others
| Information and Electrics/Electronics 21.0 I 0.6
| Plastics and Textiles . 3:0
| Petroleum and Automotives 220
2000 F | Toiletries and Health Care 310 150 F 4.4
52
208 204 90 0.5 1.4
1000 212 222 55.0 12 26
' 40.1 386 23, N 83
3.0 r 4.6
94.5 3.6 :
64.7 65.2 L L ' ' ' '
0.0 ! ! ! | | 3.0 L
'12 '13 '14 '15 '18 '12 '13 '14 '15 '18
(Forecast) (Management (Forecast) (Management

Plan) Plan)



5. Global Expansion

[Overseas sales and ratios of both overseas sales and production ]
[Overseas sales by region]

Overseas sales ratio (%) - FY2014
Overseas sales Overseas production ratio (%) —o— 18%
(B”"zgsc') Ogyei‘) 50.0 ((’SA’C)) . FY 2014
' 431 . -""~ ' 0/, Overseas sales
389 40.7 "L - 16% 57 ¢ biion
34<1-2/>/" 34.3] 40.0
o]
226 234 240 . -°" 1 30.0 39%
120.0 | 18. - 115.0
182 o—= 1 20.0 ozt
=k
- \/
10.0 Other
71.1
640 679 (L1 1 o0 | FY2018 110
60.0 48.7 | Americas
- 5 H ' 15% FY 2
: China 018
; Overseas sales
; ) - 115.0 billion
oo I N B . 390

12 '13 '14 '15

18

(Forecast) (Management plan)

Expansion in Asia

We will expand overseas sales and production bases, and build a global R&D system.
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B Tl A
6. Consolidated Investment Plan in Plant and Equipment

In addition to maintaining (maintenance, security, etc.) the existing facilities,
we focus on investment in plant and equipment for global expansion,
especially for the 4 basic businesses of about ¥56.0 billion over 4 years

<Major investments in plant and equipment>
SAP business . Approx. ¥13.0 billion.
Establishment of a new production base
in the ASEAN region
Lubricating oil additive business: Approx. ¥4.5 billion.
Establishment of new production bases in China,
the United States, and the ASEAN region
Imaging material business . Approx. ¥2.0 billion.
Expansion of raw material production facility
for polyester beads used as a core component
of polymerization toners.
AOA business . Approx. ¥0.5 billion.
Expansion of the production facility for the new
polyoxypropylene polyol products made using
our new technology at the Kinuura factory, which
was invested in and upgraded during the period
of the Eighth Medium-Term Management Plan.
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7. R&D Cost and Return of Profits to Shareholders

R A

Dividend
(¥/share)

[R&D Cost )

We will invest 3% or more of consolidated net sales (5% or more of
Nonconsolidated net sales) every year, which will come up to about ¥25.0 billion
in total over the four years. This will lead to expansion of existing business
with profits and creation of unique technologies for the next generation.

[Return of Profits to Shareholders]
We will maintain stable dividends, targeting a consolidated payout ratio of 30%.

Payout ratio |

Dividend per Share

Payout ratio
(%)

1 60
30.0 { 40
4 20
38.0 | 0

(Forecast)

'18(%)
*Calculated value
at payout ratio of 30%
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Transition of Price of Domestically Produced Naph

Domestic naphtha price
(Thousands of yen/kl)

80 r

20

10 20 3Q 4Q ! 1Q 2Q 3Q 4Q ! 1Q 2Q 3Q 4Q ! 1Q 2Q 3Q 4Q
FY2011 | FY2012 | FY2013 | FY2014

(Ref.-1)



Consolidated Business Trend

Net sales Ordinary income
(Billions of yen) (Billions of yen)
> E =
180.0 165.1 167.0 165.0 7 15.0
4 .......
141.0 1V &
o
1200 r 115 % 10.0
10.2
9.2
600 i ° 7.3 1 5.0
0.0 0.0
FY2011 FY2012 FY2013 FY2014 FY2015
(Forecast)

(Ref.-2)



Consolidated Operating Income Trend

Operating income Operating income ratio
(Billions of yen) (%)
B +
150 1 8.0
6.7
12.0 ¢ -° ©

FY2011 FY2012 FY2013 FY2014 FY2015
(Forecast)

(Ref.-3)



Consolidated Overseas Sales Trend
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Consolidated Net Sales Trend by Geographic Segments
Internal sales among Sanyo Chemical Group are not eliminated.
(Billions of yen)

100.0

80.0

i | 161 | |-
s - s
60.0 i i (.8
40.0 i i i
20.0 i i i
0.0 : : :
1H 2H ' 1H 2H ' 1H 2H ' 1H

FY2011 ' FY2012 |  FY2013 FY2014

2H

(Ref.-5)



Consolidated Operating Income Trend by Geographic Segments

Internal sales among Sanyo Chemical Group are not eliminated.

(Billions of yen)

6.00 i | |
500 ; ; ; ‘
400 i i i =
: 10 :

300 | |0 ' po2g p02Y !
2.00 r i X
1.00 | i i i
0.00 : 5
1.00 L | . .

1H 2H | 1H 2H | 1H 2H ! 1H 2H

FY2011 '  FEY2012 |  FY2013 ' EY2014
! ! ! (Ref.-6)



Domestic Consolidated Subsidiaries (5 companies)

Company Name Abbr. Equity Ownership Line of Business
Sanyo Chemical 70%]|Manufacture and sales of
SDP Global Co., Ltd. SDP Toyota Tsusho 30%|superabsorbent polymers

Manufacture and sales of agents for
SAN NOPCO LIMITED SNL [Sanyo Chemical 100%]|pulp & paper, coating agents, a wide
range of industrial agents, etc.

Sanyo Chemical 50%|Manufacture of raw materials for

San Chemical Co., Ltd. | SCC |}y Nippon Oil & Energy  50%|polyurethane foams, etc.

: o4 |Manufacture and sales of curing
San-Apro Ltd. SA S?‘”YO Chemical 500/0 accelerators for epoxy resins,
Air-Products S0%|urethane catalysts, efc.

Sanyo Transport

— 1 0 .
Co., Ltd. Sanyo Chemical 100%|General trucking

(Ref.-7)



Overseas Consolidated Subsidiaries (7 companies)

Company Name Abbr, Equity Ownership Line of Business
Sanyo Kasei (Nantong) Manufacture and sales of
Co., Ltd. SKN |Sanyo Chemical 100%|surfactants, polyurethane resins,
[China] etc.
San-Dia Polymers (Nantong)
Manufacture and sales of
Co., Ltd. Chinal SDN |SDP Global 100% superabsorbent polymers
|
Sanyo Chemical (Shanghai)
Trading Co., Ltd. | SCST |Sanyo Chemical ~ 100%|acs O Surfactants, polyurethane
[China]
Sanyo Kasei (Thailand) Ltd. Sanyo Chemical 89%|Manufacture and sales of
SKT |Toyota Tsusho surfactants, polyurethane resins,
[Thailand] and others 11%|etc-

Holding company of U.S.

100% consolidated subsidiaries.
OlSales of lubricating oil additives,

polyurethane beads, etc.

SANAM Corporation :
[USA] SANAM|Sanyo Chemical

Sanyo Chemical &

Resins, LLC SCR |SANAM 100% gﬂd%r?ttil\fg%tuer?c?f lubricating oil
[USA] |

Sanyo Chemical anufact et
Texas Industries, LLC SCTI |SANAM 100%|pengeccrire of polyurethane
[USA]

(Ref.-8)
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Subsidiaries and Affiliates Accounted for by Eqmty Method
(5 companies)

Company Name Abbr. Equity Ownership Line of Business
San-Petrochemicals SPCC Sanyo Chemical 50%|Manufacture of raw materials for
Co., Ltd. JX Nippon Oil & Energy 50%|synthetic rubbers

SANAM 50%

Sunrise Chemical LLC Manufacture of raw materials for

[USA] SRC %)éxggopon Chemical 50% synthetic rubbers
Nagoya Sanyo — |Sanyo Chemical 100%]|Warehousing
Warehouse Co., Ltd.
Shiohama Chemicals __|Sanyo Chemical 50% Warehousin
Warehouse Co., Ltd. JX Nippon Oil & Energy 50% g
Sanliving Ltd. SL |Sanyo Chemical 100%|Real estate, insurance and agency

(Ref.-9)
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