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<<NoticeNotice> > 
Yen amounts described in this presentation material are rounded Yen amounts described in this presentation material are rounded down. down. 
Ratios described in this presentation material are rounded off.Ratios described in this presentation material are rounded off.

<<Cautionary Statement with Respect to ForwardCautionary Statement with Respect to Forward--Looking Statement>Looking Statement>
This presentation material contains projections based on the assThis presentation material contains projections based on the assumptions, forwardumptions, forward--looking looking 
statements and plans about the future of SANYO CHEMICAL INDUSTRIstatements and plans about the future of SANYO CHEMICAL INDUSTRIES, LTD. as of May ES, LTD. as of May 
18, 2015. Actual performance results may vary significantly due 18, 2015. Actual performance results may vary significantly due to a variety of factors to a variety of factors 
affecting the sphere of business that include but are not limiteaffecting the sphere of business that include but are not limited to: the world economy, d to: the world economy, 
competitive position, and fluctuations in the exchange rate, rawcompetitive position, and fluctuations in the exchange rate, raw material costs, and others. material costs, and others. 
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Date of Establishment: November 1, 1949 Date of Establishment: November 1, 1949 
Head Office: HigashiyamaHead Office: Higashiyama--ku, Kyotoku, Kyoto
Capital: Capital: ¥¥13,051 million13,051 million

Corporate Data Corporate Data 

Domestic Sales & Marketing Offices: Domestic Sales & Marketing Offices: 

Domestic Factories: Domestic Factories: 

Consolidated Number of Employees:Consolidated Number of Employees:

Line of Business:Line of Business:
1,1,997979 (as of March. 31, 2015)(as of March. 31, 2015)

Nagoya, Kinuura, Kashima, Kyoto, Kawasaki (San Chemical)Nagoya, Kinuura, Kashima, Kyoto, Kawasaki (San Chemical)

Tokyo, Osaka, Nagoya, Hiroshima, Fukuoka, Toyama Tokyo, Osaka, Nagoya, Hiroshima, Fukuoka, Toyama 

Manufacture & sales of approx. 3,000 types of Manufacture & sales of approx. 3,000 types of 
performance chemicalsperformance chemicals
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●●Sanyo Transport CoSanyo Transport Co.,., Ltd.Ltd.
○○Nagoya Sanyo Warehouse Co., Ltd.Nagoya Sanyo Warehouse Co., Ltd.
○○ShiohamaShiohama Chemicals Warehouse Chemicals Warehouse 

Co., Ltd. Co., Ltd. 
○○SanlivingSanliving Ltd.Ltd.

●●SDP Global CoSDP Global Co.,., Ltd.Ltd.
●●SSANAN NNOPCOOPCO LLIMITEDIMITED
●●San ChemicalSan Chemical CoCo.,., Ltd.Ltd.
●●SanSan--Apro Ltd.Apro Ltd.
○○SanSan--Petrochemicals Co., Ltd.Petrochemicals Co., Ltd.

●●SANAM Corp.SANAM Corp.
●●Sanyo Chemical & Resins, Sanyo Chemical & Resins, LLCLLC
●●Sanyo ChemicalSanyo Chemical Texas InTexas Industries, LLC dustries, LLC 
○○Sunrise Chemical LLCSunrise Chemical LLC

●●Sanyo Kasei (Nantong) Co., Ltd. (China)Sanyo Kasei (Nantong) Co., Ltd. (China)
●●SanSan--DiaDia Polymers (Nantong) Co., Ltd.  Polymers (Nantong) Co., Ltd.  

(China) (China) 
●●Sanyo Chemical (Shanghai) Trading Sanyo Chemical (Shanghai) Trading 

Co., Ltd. (China)Co., Ltd. (China)

●●Sanyo Kasei (Thailand) Ltd. Sanyo Kasei (Thailand) Ltd. 
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Sanyo Chemical Group Sanyo Chemical Group 
Domestic Domestic 

Subsidiaries & Subsidiaries & 
AffiliatesAffiliates

(5 companies)(5 companies)

Overseas Overseas 
Subsidiaries & Subsidiaries & 

AffiliatesAffiliates

(8 companies)(8 companies)

●●Consolidated Subsidiaries Consolidated Subsidiaries 
(12 companies)(12 companies)

○○Subsidiaries and Affiliates Subsidiaries and Affiliates 
Accounted for by Equity Method Accounted for by Equity Method 
(5 companies)(5 companies)

SANYO CHEMICAL SANYO CHEMICAL 
INDUSTRIES, LTD.INDUSTRIES, LTD.

Logistics Logistics 
& Service & Service 
AffiliatesAffiliates

(4 companies)(4 companies)

Other Subsidiaries and AffiliatesOther Subsidiaries and Affiliates
Sanyo Kasei Korea, Ltd.Sanyo Kasei Korea, Ltd.
SANYO KASEI (TAIWAN) LTD.SANYO KASEI (TAIWAN) LTD.
SAN NOPCO (SHANGHAI) TRADING Co., Ltd.SAN NOPCO (SHANGHAI) TRADING Co., Ltd.
SAN NOPCO (KOREA) LIMITEDSAN NOPCO (KOREA) LIMITED
DAXIANG INTERNATIONAL TRADING (SHANGHAI) Co., Ltd.DAXIANG INTERNATIONAL TRADING (SHANGHAI) Co., Ltd.



Kashima Factory (Kashima Factory (KamisuKamisu, Ibaraki), Ibaraki)
Area: approx. 130,000 mArea: approx. 130,000 m2

Kyoto Factory, Head Office Kyoto Factory, Head Office 
and Research Laboratoryand Research Laboratory
(Higashiyama(Higashiyama--kuku, Kyoto), Kyoto)
Area: approx. 26,000 mArea: approx. 26,000 m2

Domestic Production BasesDomestic Production Bases

44
Nagoya Factory (Tokai, Aichi)Nagoya Factory (Tokai, Aichi)
Area: approx. 100,000 mArea: approx. 100,000 m2

Kinuura Factory (Kinuura Factory (HandaHanda, Aichi), Aichi)
Area: approx. 140,000 mArea: approx. 140,000 m2

San Chemical Co., Ltd. Kawasaki Factory San Chemical Co., Ltd. Kawasaki Factory 
(Kawasaki, Kanagawa)(Kawasaki, Kanagawa)
Area: approx. 11,000 mArea: approx. 11,000 m2



Sanyo Kasei (Thailand) Ltd. Sanyo Kasei (Thailand) Ltd. 

SanSan--DiaDia Polymers (Nantong) Co., Ltd.Polymers (Nantong) Co., Ltd.

Sanyo Kasei (Nantong) Co., Ltd.Sanyo Kasei (Nantong) Co., Ltd.

Sanyo Chemical & Resins, Sanyo Chemical & Resins, LLCLLC

Sanyo ChemicalSanyo Chemical Texas InTexas Industries, LLC dustries, LLC 

Overseas Production BasesOverseas Production Bases
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Sanyo Kasei Korea, Ltd.Sanyo Kasei Korea, Ltd.

Sanyo Chemical (Shanghai) Trading Co., Ltd.Sanyo Chemical (Shanghai) Trading Co., Ltd.

Overseas Sales OfficeOverseas Sales Office

SAN NOPCO (SHANGHAI) TRADING Co., Ltd. SAN NOPCO (SHANGHAI) TRADING Co., Ltd. 

SAN NOPCO (KOREA) LIMITED SAN NOPCO (KOREA) LIMITED 

SANAM Corp. SANAM Corp. 
SANYO KASEI (TAIWAN) LTD.SANYO KASEI (TAIWAN) LTD.Sanyo Kasei (Thailand) Ltd. Sanyo Kasei (Thailand) Ltd. 
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DaXiangDaXiang International Trading (SHANGHAI) Co., Ltd. International Trading (SHANGHAI) Co., Ltd. 
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Class.Class. SubSub-- 
CategoryCategory Principal ProductsPrincipal Products

Toiletries Toiletries 
and Health and Health 
CareCare

ToiletriesToiletries Surfactants for Detergents, Surfactants for Hair Care Products,Surfactants for Detergents, Surfactants for Hair Care Products,
Agents for PapermakingAgents for Papermaking

Health CareHealth Care
Superabsorbent Polymers (SAPs), Base Materials for PharmaceuticaSuperabsorbent Polymers (SAPs), Base Materials for Pharmaceuticals, ls, 
Germicides/Disinfectants, Surgical Germicides/Disinfectants, Surgical HemostaticHemostatic Agent, EIA Diagnostic Reagents, Agent, EIA Diagnostic Reagents, 
Potting Resins for Artificial KidneysPotting Resins for Artificial Kidneys

Petroleum and Petroleum and 
AutomotivesAutomotives

Thermoplastic Polyurethane Beads for the Interior Parts of AutomThermoplastic Polyurethane Beads for the Interior Parts of Automobiles (obiles (TUBsTUBs), ), 
Raw Materials for Polyurethane Foams Raw Materials for Polyurethane Foams (PPG)(PPG), Lubricating Oil Additives, , Lubricating Oil Additives, 
Additives for Fuel Oils, WaterAdditives for Fuel Oils, Water--Soluble Cutting Fluids, HalogenSoluble Cutting Fluids, Halogen--Free Cleaning Free Cleaning 
Agents, Base Materials for Synthetic Lubricants, Paste Resins foAgents, Base Materials for Synthetic Lubricants, Paste Resins for Design Models, r Design Models, 
Resins for Automobile PaintsResins for Automobile Paints

Plastics and Plastics and 
TextilesTextiles

PlasticsPlastics
Permanent Antistatic Agents, Pigment Dispersants, Resin ModifierPermanent Antistatic Agents, Pigment Dispersants, Resin Modifiers, s, 
Base Materials for Polyurethane Elastomers, Paint Resins, Base Materials for Polyurethane Elastomers, Paint Resins, 
Chemical Boards for ModelsChemical Boards for Models

TextilesTextiles Agents for Textile Manufacturing, Chemicals for Carbon Fibers, Agents for Textile Manufacturing, Chemicals for Carbon Fibers, 
Agents for Fiberglass, Polyurethane Resins for Synthetic LeatherAgents for Fiberglass, Polyurethane Resins for Synthetic Leather

Information Information 
and Electricsand Electrics
/Electronics/Electronics

InformationInformation Polyester Beads (Polyester Beads (PEBsPEBs) Used as a Core Component of Polymerization Toners) Used as a Core Component of Polymerization Toners, , 
Toner ResinsToner Resins

ElectricsElectrics
/Electronics/Electronics

Electrolytes for Aluminum Electrolytic Capacitors,Electrolytes for Aluminum Electrolytic Capacitors,
Electrolytes for Electric DoubleElectrolytes for Electric Double--Layer Capacitors, Adhesive for Electronic Parts, Layer Capacitors, Adhesive for Electronic Parts, 
Agents for Use in Electronic Parts Manufacturing, UV/EB Curing RAgents for Use in Electronic Parts Manufacturing, UV/EB Curing Resinsesins

Environmental Protection, Environmental Protection, 
Construction and OthersConstruction and Others

Polymer Flocculants for Wastewater Treatment, Polymer Flocculants for Wastewater Treatment, 
PPG for Furniture and Heat Insulating Materials, Slurry Agents, PPG for Furniture and Heat Insulating Materials, Slurry Agents, 
Reactive HotReactive Hot--Melt Adhesives, Raw materials for Building Sealants, Cement AgenMelt Adhesives, Raw materials for Building Sealants, Cement Agentsts
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Net Sales by Product GroupNet Sales by Product Group

FY2014
Consolidated

net sales
\167.0 billion

1212％％
¥19.919.9 billionbillion

FY2013
Consolidated

net sales
\165.1 billion

Environmental Protection,Environmental Protection,
Construction and OthersConstruction and Others

Information and Information and 
Electrics/ElectronicsElectrics/Electronics

Petroleum Petroleum 
and Automotivesand Automotives

Toiletries Toiletries 
and Health Careand Health Care

Plastics and TextilesPlastics and Textiles

4141％％
¥¥ 67.867.8
billionbillion

2323％％
¥¥ 3388.1.1 billionbillion

1122％％
¥¥19.19.55
billionbillion

1133％％
¥¥ 20.820.8
billionbillion

1111％％
¥¥ 18.818.8
billionbillion 3939％％

¥64.764.7 billionbillion
1212％％

¥20.8 20.8 billionbillion

1313％％
¥21.221.2 billionbillion

2244％％
¥40.1 40.1 billionbillion
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ConsolidatedConsolidated FY2013FY2013 FY2014FY2014
Year on Year ChangeYear on Year Change
AmountAmount Ratio (%)Ratio (%)

Net salesNet sales 165.18165.18 167.04167.04 1.861.86 11
Operating incomeOperating income 8.118.11 8.948.94 0.830.83 1010
Ordinary incomeOrdinary income 9.219.21 10.2710.27 1.061.06 1212
Net incomeNet income 4.914.91 5.875.87 0.950.95 1919
Comprehensive Comprehensive 
incomeincome 11.0711.07 15.3415.34 4.264.26 3939

(Billions of yen) (Billions of yen) 

UnconsolidatedUnconsolidated FY2013FY2013 FY2014FY2014
Year on Year ChangeYear on Year Change
AmountAmount Ratio (%)Ratio (%)

Net salesNet sales 102.14102.14 105.60105.60 3.463.46 33
Operating incomeOperating income 3.213.21 3.823.82 0.610.61 1919
Ordinary incomeOrdinary income 5.365.36 5.965.96 0.600.60 1111
Net incomeNet income (0.26)(0.26) 4.364.36 4.624.62 --

Results of Operations for FY2014 Results of Operations for FY2014 

(Billions of yen) (Billions of yen) 
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167.04

165.18

1.14

1.19
0.18

-1.28
-1.161.60

2.05-1.86

160.0

170.0
（（Billions of yenBillions of yen））

Toiletries and Toiletries and 
Heath CareHeath Care
Decrease of Decrease of ¥¥3.15 billion3.15 billion

Information and Information and 
Electrics / ElectronicsElectrics / Electronics
Increase of Increase of ¥¥0.03 billion0.03 billion

¥¥1.86 billion Increase from the previous fiscal year1.86 billion Increase from the previous fiscal year

Plastics and TextilesPlastics and Textiles
Increase of Increase of ¥¥1.78 billion1.78 billion
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Change in Consolidated Net Sales by Product Group Change in Consolidated Net Sales by Product Group 

FY2013FY2013
Net SalesNet Sales

FY2014FY2014
Net SalesNet Sales

ToiletriesToiletries Health Health 
CareCare

PetroleumPetroleum
andand
AutomotivesAutomotives

PlasticsPlastics TextilesTextiles InformationInformation Electrics/Electrics/
ElectronicsElectronics

EnvironmentalEnvironmental
Production,Production,
ConstructionConstruction
andand
OthersOthers



8.11

-0.63

1.63

-0.50 -0.01

0.38

-0.04

8.94

6.0

8.0

10.0

¥¥0.83 billion Increase from the previous fiscal year0.83 billion Increase from the previous fiscal year

Sales & purchase variancesSales & purchase variances
Increase of Increase of ¥¥1.38 billion 1.38 billion 

Others factorsOthers factors
Decrease of Decrease of ¥¥0.55 billion 0.55 billion 
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Change in Consolidated Operating Income by FactorChange in Consolidated Operating Income by Factor

((Billions of yen)Billions of yen)

FY2014 FY2014 
OperatingOperating
incomeincome

FY2013FY2013
OperatingOperating
incomeincome

Product Product 
prices effectprices effect

Exchange Exchange 
effecteffect

Raw material Raw material 
costs effectcosts effect

Sales volumeSales volume
effecteffect

Cost Cost 
reductions reductions 
and othersand others

Fixed costsFixed costs
effecteffect



FY2013FY2013 FY2014FY2014 Year on Year Year on Year 
ChangeChange

Operating incomeOperating income 8.118.11 8.948.94 0.830.83
Equity in earnings of unconsolidated subsidiaries and Equity in earnings of unconsolidated subsidiaries and 
affiliatesaffiliates 0.010.01 0.490.49 0.470.47
Gain or loss on foreign exchangeGain or loss on foreign exchange 0.640.64 0.770.77 0.130.13
Other nonOther non--operating profit and lossoperating profit and loss 0.440.44 0.060.06 (0.37)(0.37)
Ordinary incomeOrdinary income 9.219.21 10.2710.27 1.061.06
Gain and Loss on disposal/sales of property, Gain and Loss on disposal/sales of property, 
plant and equipmentplant and equipment (0.68)(0.68) (0.60)(0.60) 0.080.08
Impairment lossImpairment loss (0.37)(0.37) -- 0.370.37
Other extraordinary incomeOther extraordinary income or lossor loss 0.020.02 (0.12)(0.12) (0.14)(0.14)
Income before income taxes Income before income taxes andand minority interestsminority interests 8.178.17 9.559.55 1.371.37
Income taxesIncome taxes paidpaid, etc., etc. (2.49)(2.49) (2.78)(2.78) (0.28)(0.28)
Minority interestsMinority interests (0.76)(0.76) (0.88)(0.88) (0.12)(0.12)
Net incomeNet income 4.914.91 5.875.87 0.950.95

(Billions of yen) (Billions of yen) 

Change in Consolidated Net Income Change in Consolidated Net Income 
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Mar. 31Mar. 31
20142014

Mar. 31Mar. 31
20152015

ChangedChanged
amountamount Main Change Factor*Main Change Factor*

Current assetsCurrent assets 81.281.2 84.584.5 3.23.2 Cash and deposits: 0.5, Notes and accounts Cash and deposits: 0.5, Notes and accounts 
receivablereceivable--trade: 2.1, Inventories: 0.2trade: 2.1, Inventories: 0.2

Fixed assetsFixed assets 85.285.2 96.596.5 11.211.2 Property, plant and equipment: 2.6,Property, plant and equipment: 2.6,
Investment securities: 8.3Investment securities: 8.3

AssetsAssets 166.5166.5 181.0181.0 14.414.4
Current liabilitiesCurrent liabilities 53.853.8 52.252.2 (1.6)(1.6) Notes and accounts payableNotes and accounts payable--trade: (2.1), Shorttrade: (2.1), Short--term term 

loans: 3.9, Current portion of longloans: 3.9, Current portion of long--term debt: (4.9) term debt: (4.9) 

LongLong--term liabilitiesterm liabilities 8.78.7 11.011.0 2.32.3 LongLong--term debt: 0.7, Net defined benefit liability: term debt: 0.7, Net defined benefit liability: (1.4)(1.4)
Deferred tax liabilities: 3.1Deferred tax liabilities: 3.1

LiabilitiesLiabilities 62.662.6 63.363.3 0.70.7
ShareholderShareholder’’s equitys equity 89.989.9 94.594.5 4.54.5 Net income: 5.8, Cash dividends paid: (1.6)Net income: 5.8, Cash dividends paid: (1.6)
Accumulated Other Accumulated Other 
comprehensive incomecomprehensive income 9.29.2 17.317.3 8.08.0 Unrealized gains on other securities: 5.5,Unrealized gains on other securities: 5.5,

Foreign currency translation adjustment: 2.0Foreign currency translation adjustment: 2.0

Minority interests Minority interests 4.74.7 5.85.8 1.11.1
Net assetsNet assets 103.9103.9 117.6117.6 13.713.7
Total Liabilities and Total Liabilities and 
net assetsnet assets 166.5166.5 181.0181.0 14.414.4

Consolidated Balance Sheet Consolidated Balance Sheet (Billions of yen) (Billions of yen) 
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FY2013FY2013 FY2014FY2014 ChangedChanged
amountamount Main Change Factor*Main Change Factor*

Operating activitiesOperating activities 15.715.7 11.511.5 (4.2)(4.2)
Income before income taxes and minority Income before income taxes and minority 
interestsinterests 8.18.1 9.59.5 1.31.3
Depreciation and amortizationDepreciation and amortization 9.69.6 9.69.6 (0.0)(0.0)
Impairment lossImpairment loss 0.30.3 -- (0.3)(0.3)
Equity in earning of unconsolidated Equity in earning of unconsolidated 
subsidiaries and affiliatessubsidiaries and affiliates (0.0)(0.0) (0.4)(0.4) (0.4)(0.4)
(Increase) decrease in operating capital(Increase) decrease in operating capital 0.00.0 (4.0)(4.0) (4.0)(4.0)
Income taxesIncome taxes (2.1)(2.1) (2.6)(2.6) (0.4)(0.4)
OthersOthers (0.2)(0.2) (0.5)(0.5) (0.2)(0.2)

Investing activitiesInvesting activities (8.6)(8.6) (8.6)(8.6) 0.00.0
Free cash flowsFree cash flows 7.17.1 2.82.8 (4.2)(4.2)
Financing activitiesFinancing activities (2.5)(2.5) (2.9)(2.9) (0.3)(0.3) (FY2014)  Loans and Repayment: (0.9), (FY2014)  Loans and Repayment: (0.9), 

Cash dividends paid: (1.6) Cash dividends paid: (1.6) 
Effect of exchange rate changes on Effect of exchange rate changes on 
cash and cash equivalentscash and cash equivalents 0.70.7 0.60.6 (0.1)(0.1)
Increase (decrease) in cash and cash Increase (decrease) in cash and cash 
equivalentsequivalents 5.35.3 0.50.5 (4.7)(4.7)
Cash and cash equivalents at Cash and cash equivalents at 
beginning of periodbeginning of period 10.110.1 15.415.4 5.35.3
Cash and cash equivalents at end of Cash and cash equivalents at end of 
periodperiod 15.415.4 16.016.0 0.50.5

(Billions of yen) (Billions of yen) 
Consolidated Cash Flows Consolidated Cash Flows 

14* * Each figure indicates the changed amount.Each figure indicates the changed amount.



UnitUnit FY2013FY2013 FY2014FY2014 Year on Year Year on Year 
ChangeChange

Total assetsTotal assets Billions Billions 
of yenof yen 166.5166.5 181.0181.0 +14.4+14.4

Return on assetsReturn on assets %% 3.13.1 3.3.44 +0.+0.33ptpt

Total assets operating income ratioTotal assets operating income ratio %% 5.05.0 5.15.1 +0.1pt+0.1pt

ShareholderShareholder’’s equity s equity Billions Billions 
of yenof yen 999.19.1 111.8111.8 ++12.612.6

ShareholderShareholder’’s equity ratios equity ratio %% 5599..55 6161..88 +2+2..3pt3pt

Return on equityReturn on equity %% 5.25.2 5.65.6 ++0.0.4pt4pt

InterestInterest--bearing debtbearing debt Billions Billions 
of yenof yen 18.718.7 18.418.4 (0.3)(0.3)

Debt/equity ratio (D/E ratio)Debt/equity ratio (D/E ratio) TimesTimes 0.190.19 0.160.16 (0.03pt)(0.03pt)
15
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ConsolidatedConsolidated
AnnualAnnual 1H: April1H: April--SeptemberSeptember

FY2015FY2015
ForecastForecast FY2014FY2014 Ratio(%) Ratio(%) FY2015FY2015

ForecastForecast FY2014FY2014 Ratio(%)Ratio(%)

Net salesNet sales 165.00165.00 167.04167.04 (1)(1) 79.0079.00 82.3182.31 (4)(4)
Operating incomeOperating income 11.0011.00 8.948.94 2323 5.005.00 3.403.40 4747
Ordinary incomeOrdinary income 11.5011.50 10.2710.27 1212 5.205.20 3.833.83 3636
Net income attributableNet income attributable
to owners of parentto owners of parent 7.007.00 5.875.87 1919 3.003.00 2.272.27 3232

(Billions of Yen) (Billions of Yen) 

<Precondition for the forecast><Precondition for the forecast>
Domestic naphtha price: 50 thousand of Yen/Domestic naphtha price: 50 thousand of Yen/klkl, Exchange rate: 118 Yen/US$, Exchange rate: 118 Yen/US$

UnconsolidatedUnconsolidated
AnnualAnnual 1H: April1H: April--SeptemberSeptember

FY2015FY2015
ForecastForecast FY2014FY2014 Ratio(%) Ratio(%) FY2015FY2015

ForecastForecast FY2014FY2014 Ratio(%)Ratio(%)

Net salesNet sales 100.00100.00 105.60105.60 (5)(5) 48.5048.50 51.5851.58 (6)(6)
Operating incomeOperating income 5.005.00 3.823.82 3131 2.302.30 1.301.30 7676
Ordinary incomeOrdinary income 7.007.00 5.965.96 1717 3.303.30 2.382.38 3838
Net incomeNet income 5.205.20 4.364.36 1919 2.502.50 1.731.73 4444

Forecast for FY2015Forecast for FY2015
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84.782.384.9
80.2

71.970.670.071.0
79.0

86.0

6.44

3.834.15
5.05

3.803.45
2.76

4.19 5.20
6.30

30.0

60.0

90.0

1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
0.0

2.0

4.0

6.0

8.0

10.0

FY2011FY2011 FY2012FY2012 FY2013FY2013 FY2014FY2014

・・Net sales increased mainly due to sales expansion of automobileNet sales increased mainly due to sales expansion of automobile--related products related products 
such as PPG, etc.such as PPG, etc.

・・Ordinary income increased mainly because raw material costs shifOrdinary income increased mainly because raw material costs shift to fall.t to fall.

Consolidated Business TrendConsolidated Business Trend (Forecast for FY2015)(Forecast for FY2015)

The Main Factor of Change in FY2014 Business Results (Compared wThe Main Factor of Change in FY2014 Business Results (Compared with the Previous Fiscal Year)ith the Previous Fiscal Year)

FY2015FY2015
(Forecast)
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Net sales Net sales 
(Billions of yen) (Billions of yen) 

Ordinary income Ordinary income 
(Billions of yen)(Billions of yen)



7.0
6.36.5

4.1
4.8

3.4
4.2 4.4

5.1
4.7

3.37

2.38
2.98 3.20

4.10 4.00
3.40

5.54 5.00

6.00

0.00

2.00

4.00

6.00

8.00

1H 2H 1H 2H 1H 2H 1H 2H 1H 2H
0.0

2.0

4.0

6.0

8.0

FY2011FY2011 FY2012FY2012 FY2013FY2013 FY2014FY2014 FY2015FY2015
(Forecast)
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Operating income Operating income 
ratio (%) ratio (%) 

Operating income Operating income 
(Billions of yen) (Billions of yen) 

Consolidated Operating Income Trend Consolidated Operating Income Trend (Forecast for FY2015)(Forecast for FY2015)



Product GroupProduct Group

Net SalesNet Sales Operating IncomeOperating Income

FY2013FY2013 FY2014FY2014
Year on Year on 

YearYear
ChangeChange

FY2013FY2013 FY2014FY2014
Year on Year on 

YearYear
ChangeChange

Toiletries and Health CareToiletries and Health Care 67.8767.87 64.7264.72 (3.15)(3.15) 33.87.87 3.623.62 (0.24)(0.24)
ToiletriesToiletries 14.2414.24 12.9512.95 (1.28)(1.28)
Health CareHealth Care 53.6253.62 51.7651.76 (1.86)(1.86)

Petroleum and AutomotivesPetroleum and Automotives 38.1138.11 40.1640.16 2.052.05 11.36.36 1.141.14 (0.22)(0.22)
Plastics and TextilesPlastics and Textiles 19.5019.50 21.2821.28 1.781.78 2.412.41 2.372.37 (0.03)(0.03)

PlasticsPlastics 12.2112.21 13.8113.81 1.601.60
TextilesTextiles 7.287.28 7.477.47 0.180.18

InformationInformation
and Electrics/Electronicsand Electrics/Electronics 20.8420.84 20.8720.87 0.030.03 0.580.58 1.261.26 0.680.68

InformationInformation 15.5315.53 14.3614.36 (1.16)(1.16)
Electrics/ElectronicsElectrics/Electronics 5.305.30 6.506.50 1.191.19

Environmental Protection, Environmental Protection, 
Construction and OthersConstruction and Others 18.8518.85 19.9919.99 1.141.14 ((0.0.12)12) 0.530.53 0.650.65

TotalTotal 165.18165.18 167.04167.04 1.861.86 8.118.11 8.948.94 0.830.83

Business Results by Product Group Business Results by Product Group 
(Billions of yen)(Billions of yen)
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（（Billions of yenBillions of yen））
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55.2
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19.918.816.8
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40.0

60.0

80.0

FY2011 FY2012 FY2013 FY2014 FY2015
（（ForecastForecast））

The Main Factor of Change in FY2014 Business Results by Product The Main Factor of Change in FY2014 Business Results by Product Group (Compared with the Previous Fiscal Year)Group (Compared with the Previous Fiscal Year)

Consolidated Net Sales Trend by Product Group Consolidated Net Sales Trend by Product Group 

Toiletries and Health CareToiletries and Health Care

Petroleum and Petroleum and 
AutomotivesAutomotives
Plastics and TextilesPlastics and Textiles
Information and Information and 
Electrics / Electronics Electrics / Electronics 

Environmental Protection, Environmental Protection, 
Construction and OthersConstruction and Others

Toiletries and Toiletries and 
Health Care Health Care 

Petroleum and Petroleum and 
AutomotivesAutomotives

Plastics and Plastics and 
TextilesTextiles

Information and Information and 
Electrics/ Electrics/ 

Electronics Electronics 

Environmental Environmental 
Protection, Protection, 
Construction and Construction and 
OthersOthers

：：Sales in surfactants for liquid detergents and hair care productSales in surfactants for liquid detergents and hair care products were weak.s were weak. Sales Sales in SAP in SAP were weak because partswere weak because parts
of SAP intensified price competition, though sales of highof SAP intensified price competition, though sales of high--performance SAP for thinner disposable diapers expanded.performance SAP for thinner disposable diapers expanded.

: : Sales increased because PPG significantly expanded overseas and Sales increased because PPG significantly expanded overseas and new plant equipments of lubricating oil new plant equipments of lubricating oil 
additives in USA commenced operation.additives in USA commenced operation.

: : Sales increased because sales of paint, coating agents and permaSales increased because sales of paint, coating agents and permanent antistatic agents remained a favorable trend.nent antistatic agents remained a favorable trend.
: : Sales increased slightly because demand for electrolytes for aluSales increased slightly because demand for electrolytes for aluminum electrolytic capacitors recovered andminum electrolytic capacitors recovered and flat flat 
panelpanel display resins and pressuredisplay resins and pressure--sensitive adhesives increased briskly, though sales in the inforsensitive adhesives increased briskly, though sales in the informationmation--related related 
productsproducts were weak.were weak.

::Sales increased because sales of raw materials for building sealSales increased because sales of raw materials for building sealants and PPG used in furniture and heat insulating ants and PPG used in furniture and heat insulating 
materials remained a favorable trend, though demand for polymer materials remained a favorable trend, though demand for polymer flocculantflocculant was weak.was weak.



（（Billions of yenBillions of yen））

4.65
3.62

3.87

2.872.76

1.73

1.14

1.36
1.10

0.43

2.682.372.41
2.00

2.29
1.48

1.26

0.58
0.490.37 0.440.53

-0.12-0.29-0.11
-1.00

0.00

1.00

2.00

3.00

4.00

5.00

FY2011 FY2012 FY2013 FY2014 FY2015 (Forecast)(Forecast)

The Main Factor of Change in FY2014 Business Results by Product The Main Factor of Change in FY2014 Business Results by Product Group (Compared with the Previous Fiscal Year)Group (Compared with the Previous Fiscal Year)

Consolidated Operating Income Trend by Product GroupConsolidated Operating Income Trend by Product Group
Toiletries and Toiletries and 
Health Care Health Care 

Petroleum and Petroleum and 
AutomotivesAutomotives

Plastics and Plastics and 
TextilesTextiles

Information and Information and 
Electrics/ Electrics/ 

Electronics Electronics 

Environmental Environmental 
Protection, Protection, 
Construction and Construction and 
OthersOthers

: Profits decreased due to weak sales in surfactants for liquid : Profits decreased due to weak sales in surfactants for liquid detergents and fierce price competition indetergents and fierce price competition in
surfactants for hair care products. Profits of SAP slightly insurfactants for hair care products. Profits of SAP slightly increased because parts of SAP intensified creased because parts of SAP intensified 
price competition, though sales of highprice competition, though sales of high--performance SAP for thinner disposable diapers expanded.performance SAP for thinner disposable diapers expanded.

: Profits decreased reflecting rising raw material costs through: Profits decreased reflecting rising raw material costs through this fiscal year in spite of increased revenue.this fiscal year in spite of increased revenue.
: Profits decreased due to the reduction of product mix in spite: Profits decreased due to the reduction of product mix in spite of favorable sales of permanent antistatic of favorable sales of permanent antistatic 
agents, etc.agents, etc.

: Profits increased due to the improvement of product mix such a: Profits increased due to the improvement of product mix such as recovery in demand for electrolytes s recovery in demand for electrolytes 
using for aluminum electrolytic capacitors.using for aluminum electrolytic capacitors.

: Profits increased mainly because sales of raw materials for bu: Profits increased mainly because sales of raw materials for building sealants and PPG used in furniture ilding sealants and PPG used in furniture 
and heat insulating materials remained a favorable trend. And and heat insulating materials remained a favorable trend. And this product group became profitable.this product group became profitable.

Toiletries and Health CareToiletries and Health Care

Petroleum and AutomotivesPetroleum and Automotives
Plastics and TextilesPlastics and Textiles

Information and Information and 
Electrics / Electronics Electrics / Electronics 
Environmental Protection, Environmental Protection, 
Construction and OthersConstruction and Others
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Overseas sales ratio (%)Overseas sales ratio (%)

Total Total 

Overseas production Overseas production 
sales ratio (%)sales ratio (%)

((FForecast)orecast)

Average exchange rateAverage exchange rate
(Yen/US$)(Yen/US$)

Consolidated Overseas Sales Trend Consolidated Overseas Sales Trend 
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（77％）

（17％）

Consolidated Net Sales Trend by Geographic Segments Consolidated Net Sales Trend by Geographic Segments 
Internal sales among Sanyo Chemical Group are not eliminated. Internal sales among Sanyo Chemical Group are not eliminated. 
(Billions of yen) (Billions of yen) 

USA USA 

Japan Japan 

Other Other 
(Thailand) (Thailand) 

China China 
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USA USA 

Japan Japan 

Other Other 
(Thailand) (Thailand) 

China China 

Consolidated Operating Income Trend Consolidated Operating Income Trend by Geographic Segmentsby Geographic Segments

(Billions of yen) (Billions of yen) 

Internal sales among Sanyo Chemical Group are not eliminated. Internal sales among Sanyo Chemical Group are not eliminated. 
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（（PlanPlan））
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Consolidated Dividends per Share & Payout Ratio TrendConsolidated Dividends per Share & Payout Ratio Trend
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The Ninth MediumThe Ninth Medium--Term Management PlanTerm Management Plan



●●PeriodPeriod：：
 

FY2015 to FY2018 FY2015 to FY2018 （（for 4 yearsfor 4 years））
●●SloganSlogan::

Goal to become a major corporation Goal to become a major corporation 
both in name and substance both in name and substance 
by growing in the global marketby growing in the global market

●●LongLong--term goalterm goal （（What we would like to beWhat we would like to be））

●●Numerical goalNumerical goal::
Consolidated net sales: Consolidated net sales: ¥¥230 billion or higher, 230 billion or higher, 
Operating income: Operating income: ¥¥20 billion or higher,20 billion or higher,
ROEROE: : 10%10% or higheror higher

1.1.

 
Overview of the Ninth MediumOverview of the Ninth Medium--Term Management PlanTerm Management Plan

What we should be What we should be 
at the end of at the end of 
the Ninth Mediumthe Ninth Medium--Term Term 
Management PlanManagement Plan

Structural conversion of profitStructural conversion of profit
Sustainable growthSustainable growth

Collaboration with customersCollaboration with customers Global expansionGlobal expansion
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22..

 
ReReview of the view of the EighEighth Mediumth Medium--Term Management PlanTerm Management Plan

TThe he EighEighth Mediumth Medium--Term Management PlanTerm Management Plan (FY2011 to FY2014)FY2011 to FY2014)

〝〝Challenge 2000 & 200Challenge 2000 & 200″″
Consolidated net sales: Consolidated net sales: ¥¥200 billion or higher, 200 billion or higher, 
Operating income: Operating income: ¥¥20 billion or higher,20 billion or higher,
ROAROA（（return on assetsreturn on assets））: : 12%12% or higheror higher

【【Numerical goalNumerical goal】】

【【Behavior objectiveBehavior objective 】】 Promotion of group management, Global personnel development, etcPromotion of group management, Global personnel development, etc

【【Numerical goalNumerical goal】】 【【Behavior objectiveBehavior objective 】】
ResultResultss

NotNot responding quickly to the changes responding quickly to the changes 
of outside business environment of outside business environment 

Earthquake disaster, Earthquake disaster, 
Steep rise of raw material and fuel costs,Steep rise of raw material and fuel costs,
Electronics recession, etcElectronics recession, etc

NonNon--attainmentattainment Steady executionSteady execution

Delay of developing strategic productsDelay of developing strategic products

Promoting differentiation and added Promoting differentiation and added 
value of basic business, and value of basic business, and 
technological development to connect technological development to connect 
to new business to new business 

Training global personnel,Training global personnel,
strengthening recruitment activities strengthening recruitment activities 

During the period of the Ninth MediumDuring the period of the Ninth Medium--Term Management Plan, Term Management Plan, 
we make we make close contact with customerclose contact with customers and enhance R&D efficiency
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33--11..

 
Overview of the Ninth MediumOverview of the Ninth Medium--Term Management PlanTerm Management Plan

ItemItem Target valueTarget value（（FY2018FY2018））

Consolidated net salesConsolidated net sales 230 billions or higher

Operating incomeOperating income 20 billions or higher

ROE 10 % or higher
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33--2.2.

 
3 Innovation3 Innovation

R&DR&D InnovationInnovation
WWe will create e will create our unique technologiesour unique technologies in the growing fields by enhancing R&D efficiencyin the growing fields by enhancing R&D efficiency..

Marketing InnovationMarketing Innovation
WWe will e will fortifies our efforts to meet needsfortifies our efforts to meet needs in niche markets and fields in niche markets and fields 
where we can demonstrate our advantageswhere we can demonstrate our advantages..

Production Innovation Production Innovation 
We will iWe will improve production efficiency and profitability through mprove production efficiency and profitability through process innovationprocess innovation..
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33--3.3.

 
Strategies for each BusinessStrategies for each Business

 
in thein the

 
Ninth MediumNinth Medium--Term Management PlanTerm Management Plan

The Ninth MediumThe Ninth Medium--Term Management PlanTerm Management Plan

Strengthening of Existing BusinessStrengthening of Existing Business

4 Basic businesses 4 Basic businesses （（SAPSAP, , Lubricating oil additivesLubricating oil additives, , Imaging materialsImaging materials, , AOAAOA**11））
**1））AOA is the acronym for the products of AOA is the acronym for the products of alkylenealkylene oxide adducts.oxide adducts.
These products include raw materials for PPG These products include raw materials for PPG andand surfactants. surfactants. 

We willWe will seek to expand through process innovation and seek to expand through process innovation and 
aggressive investment aggressive investment in in the businesses with large marketsthe businesses with large markets. . 

We will expand sales and increase profits by developing We will expand sales and increase profits by developing 
highhigh--valuevalue--added products tailored to needs in global niche markets. added products tailored to needs in global niche markets. 

HHighigh--valuevalue--added products added products 
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33--33--1.1.

 
Strategies for each BusinessStrategies for each Business （（44

 
Basic businessesBasic businesses））

(1) (1) SAP businessSAP business
In addition to our existing production bases in Japan and China,In addition to our existing production bases in Japan and China,
we will establish a new production base in the ASEAN region and we will establish a new production base in the ASEAN region and expand expand 
our global supply system to gain a larger market share in this gour global supply system to gain a larger market share in this growing market. rowing market. 

VVISIONISION
The stage of Accelerating and expanding growth strategy to realiThe stage of Accelerating and expanding growth strategy to realize ze 
business strategies, business strategies, ““VISION 2020VISION 2020””* of SDP Global Co., Ltd, a subsidiary* of SDP Global Co., Ltd, a subsidiary

**VISION VISION 20202020
(1) Establishment of global (1) Establishment of global quadrupolarquadrupolar formationformation
(2) Further business expansion (2) Further business expansion 

in the life and healthcare fieldin the life and healthcare field
(3) Entry of new business fields(3) Entry of new business fields
(4) Additional innovation for unique technology(4) Additional innovation for unique technology
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(2)(2) Lubricating oil additive businessLubricating oil additive business
In addition to Japan, China, and the United States, we will In addition to Japan, China, and the United States, we will 
establish a new production base in the ASEAN region and establish a new production base in the ASEAN region and 
expand our global supply system to quickly respond to market expand our global supply system to quickly respond to market 
needs and gain a larger market share in this growing market.needs and gain a larger market share in this growing market.

VVISIONISION
To develop more fuelTo develop more fuel--efficient lubricating oil additives efficient lubricating oil additives 
based on based on polymethylacrylatepolymethylacrylate (viscosity index improvers) (viscosity index improvers) 
as a driving force for growthas a driving force for growth

Development of nextDevelopment of next--generation products to makegeneration products to make close contact with close contact with 
customers (to meet the customers (to meet the automobile fuel efficiency regulationautomobile fuel efficiency regulation, , GFGF--6)6)
Establishment of systems to supply products globallyEstablishment of systems to supply products globally
in accordance with customersin accordance with customers’’ sales expansion strategysales expansion strategy
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33--33--22..

 
Strategies for each BusinessStrategies for each Business （（44

 
Basic businessesBasic businesses））



(3)(3) Imaging material businessImaging material business
We will expand business and increase profitability by We will expand business and increase profitability by 
strengthening product development activities based onstrengthening product development activities based on
collaborations with customers and expanding sales globally.collaborations with customers and expanding sales globally.

VVISIONISION
To be the engine of our growth To be the engine of our growth 
through its global sales expansion and increase of profitabilitythrough its global sales expansion and increase of profitability

Development Development to meet the market needs by strengthening product to meet the market needs by strengthening product 
development activities based on collaborations with customers development activities based on collaborations with customers 
Entry into uses of imaging materials in use applications Entry into uses of imaging materials in use applications 
other than toner materialsother than toner materials
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33--33--33..

 
Strategies for each BusinessStrategies for each Business （（44

 
Basic businessesBasic businesses））



(4)(4) AOA businessAOA business
We will expand business and increase profitability by promotionWe will expand business and increase profitability by promotion
of process innovation, enhancement of cost competiveness, of process innovation, enhancement of cost competiveness, 
and global sales expansion.and global sales expansion.

VVISIONISION
To increase PPG profitability by promotion of process innovationTo increase PPG profitability by promotion of process innovation
and expand the other highand expand the other high--valuevalue--added AOA products globallyadded AOA products globally

Sales expansion and increase of profitability by promotion of prSales expansion and increase of profitability by promotion of productionoduction
process innovationprocess innovation
Sales expansion to target the markets in Asia, North America andSales expansion to target the markets in Asia, North America and
Latin AmericaLatin America
Strengthening of purchasing power to improve raw material procurStrengthening of purchasing power to improve raw material procurement ement 
system system 
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33--33--44..

 
Strategies for each BusinessStrategies for each Business （（44

 
Basic businessesBasic businesses））



HighHigh--ValueValue--Added productsAdded products
We will expand sales and increase profits by developing We will expand sales and increase profits by developing 
highhigh--valuevalue--added products tailored to needs added products tailored to needs 
in global niche markets. in global niche markets. 

Thermoplastic polyurethane beads for the interior parts of automThermoplastic polyurethane beads for the interior parts of automobiles,obiles,
Permanent antistatic agents,Permanent antistatic agents,
Resins for flat panel display,    etc  Resins for flat panel display,    etc  
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3-3-5.

 
Strategies for each Business

 
（High-Value-Added Products）

ItemsItems

For For protection filmsprotection films and IC traysand IC trays
（（Permanent antistatic agentsPermanent antistatic agents））

For the instrument panels of automobilesFor the instrument panels of automobiles
(Thermoplastic polyurethane beads (Thermoplastic polyurethane beads 
for the interior parts of automobiles)for the interior parts of automobiles)



WWe will establish bridgeheads for new businesses in thee will establish bridgeheads for new businesses in the
fields with promising market growth (energy and electronicsfields with promising market growth (energy and electronics
businesses and biotechnology and medical businesses). businesses and biotechnology and medical businesses). 
We will create new businesses with annual sales of We will create new businesses with annual sales of 
more than more than ¥¥10.0 billion at FY2020.10.0 billion at FY2020.

VVISIONISION
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3-3-6.

 
Strategies for each Business

 
（New businesses）

The Ninth MediumThe Ninth Medium--Term Management PlanTerm Management Plan

LaunchLaunch

 
of of NNew ew BuBusinessessinesses
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4. 4. Numerical goalNumerical goal

 
in thein the

 
Ninth MediumNinth Medium--Term Management PlanTerm Management Plan

Precondition for the Plan Precondition for the Plan 
Demand trendsDemand trends

Exchange rateExchange rate

Domestic naphtha priceDomestic naphtha price

Japan     : Continually moderate growth with a GDP growth rate oJapan     : Continually moderate growth with a GDP growth rate of 1.0f 1.0--1.5 %1.5 %
Overseas: A GDP growth rate of 5Overseas: A GDP growth rate of 5--7 % in Asia7 % in Asia--led emerging countriesled emerging countries

1$1$ = = ¥¥114114,, 11yuanyuan == ¥¥18.618.6

5050 thousand of thousand of ¥¥//klkl

ROEROEROE

Operating incomeOperating incomeOperating income

（（Billions of yenBillions of yen））

（（ForecastForecast）） （（ForecastForecast））

4 basic businesses4 basic businesses
HighHigh--value added productsvalue added products

167.0

230.0

8.9

21.5

165.0

11.0
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44--1.1.

 
Numerical goalNumerical goal by product groupby product group

Net sales (billions of yen)Net sales (billions of yen) Annual average Annual average 
growth rate(%)growth rate(%)

Operating income (billions of yen)Operating income (billions of yen) Annual average Annual average 
growth rate(%)growth rate(%)FY2014FY2014 FY2018FY2018 FY2014FY2014 FY2018FY2018

Toiletries and Health CareToiletries and Health Care 64.764.7 94.594.5 10.010.0 33..66 88..33 23.123.1
Petroleum and AutomotivesPetroleum and Automotives 40.140.1 55.055.0 8.28.2 11..11 55..22 46.246.2
Plastics and TextilesPlastics and Textiles 21.221.2 27.527.5 6.76.7 22..33 44..44 16.916.9
Information and Information and 
Electrics/ElectronicsElectrics/Electronics 20.820.8 31.031.0 10.610.6 11..22 33..00 23.923.9
EnvironmentalEnvironmental Protection, Protection, 
Construction and OthersConstruction and Others 19.919.9 2222..00 2.12.1 0.0.55 0.0.66 4.24.2

TotalTotal 167.0167.0 230230..00 8.48.4 88..99 2121..55 24.724.7
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5.2

1.71.1
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（（Billions of yenBillions of yen））

（（ManagementManagement
PlanPlan））

【【Net salesNet sales】】 【【Operating incomeOperating income】】

（（ForecastForecast）） （（ForecastForecast））

EnvironmentalEnvironmental Protection, Construction and OthersProtection, Construction and Others
Information and Electrics/ElectronicsInformation and Electrics/Electronics
Plastics and TextilesPlastics and Textiles
Petroleum and AutomotivesPetroleum and Automotives
Toiletries and Health CareToiletries and Health Care
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（except China）
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Other

合計合計

(Billions of yen)(Billions of yen)

Overseas sales ratioOverseas sales ratio（（%%））

Overseas production ratioOverseas production ratio（（%%））

We will expand overseas sales and production bases, and build a We will expand overseas sales and production bases, and build a global R&D system. global R&D system. 

【【Overseas sales andOverseas sales and ratios of both overseas sales and productionratios of both overseas sales and production 】】

（（Management planManagement plan））

（（%%））

【【Overseas sales by regionOverseas sales by region】】
FY2014FY2014

FY2018FY2018

27%27%

39%39%

16%16%

18%18%

3355%%

3399%%

1155%%
1111%%

Expansion in AsiaExpansion in Asia

Overseas salesOverseas sales

FY 2014FY 2014
Overseas sales Overseas sales 

6767..99 billionbillion

FY 2018FY 2018
Overseas salesOverseas sales

115.0 billion115.0 billion

（（ForecastForecast））
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5.5.

 
Global ExpansionGlobal Expansion

48.748.7
64.264.2 67.967.9 71.171.1

115.0115.0



66..
 

Consolidated Investment Plan in Plant and EquipmentConsolidated Investment Plan in Plant and Equipment

<Major investments in plant and equipment><Major investments in plant and equipment>
SAP business                            : Approx. SAP business                            : Approx. ¥¥13.0 billion. 13.0 billion. 

EstablishmenEstablishment of a new production base t of a new production base 
in the ASEANin the ASEAN regionregion

Lubricating oil additive business: Approx. Lubricating oil additive business: Approx. ¥¥4.5 billion. 4.5 billion. 
EstablishmeEstablishment of new production bases in China, nt of new production bases in China, 
the United the United States, and the ASEAN region States, and the ASEAN region 

Imaging material business         : Approx. Imaging material business         : Approx. ¥¥2.0 billion. 2.0 billion. 
Expansion oExpansion of raw material production facility f raw material production facility 
for polyestfor polyester beads used as a core component er beads used as a core component 
of polymeriof polymerization toners.zation toners.

AOA business                            : Approx. AOA business                            : Approx. ¥¥0.5 billion. 0.5 billion. 
Expansion oExpansion of the production facility for the new f the production facility for the new 
polyoxypropylenepolyoxypropylene polyolpolyol products made using products made using 
our new tecour new technology at the Kinuura factory, which hnology at the Kinuura factory, which 
was investewas invested in and upgraded during the period d in and upgraded during the period 
of the Eighof the Eighth Mediumth Medium--Term Management Plan.Term Management Plan.

In addition to maintaining (maintenance, security, etc.) the exiIn addition to maintaining (maintenance, security, etc.) the existing facilities, sting facilities, 
we focus on investment in plant and equipment for global expansiwe focus on investment in plant and equipment for global expansion, on, 
especially for the 4 basic businesses of about especially for the 4 basic businesses of about ¥¥56.0 billion over 4 years 56.0 billion over 4 years 
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77..

 
R&D Cost R&D Cost and Return of Profits to Shareholdersand Return of Profits to Shareholders

We will invest 3% or more of consolidated net sales (5% or more We will invest 3% or more of consolidated net sales (5% or more of of 
Nonconsolidated net sales) every year, which will come up to aboNonconsolidated net sales) every year, which will come up to about ut ¥¥25.0 billion 25.0 billion 
in total over the four years. This will lead to expansion of exiin total over the four years. This will lead to expansion of existing business sting business 
with profits and creation of unique technologies for the next gewith profits and creation of unique technologies for the next generation. neration. 

【【R&D Cost R&D Cost 】】

We will maintain stable dividends, targeting a consolidated payoWe will maintain stable dividends, targeting a consolidated payout ratio of 30%.ut ratio of 30%.
【【Return of Profits to ShareholdersReturn of Profits to Shareholders】】
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(Forecast)





ReferenceReference



FY2011FY2011 FY2012FY2012 FY2013FY2013 FY2014FY2014

Transition of Price of Domestically Produced NaphthaTransition of Price of Domestically Produced Naphtha

(Ref.(Ref.--1)1)
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（（Thousands of yenThousands of yen//klkl））
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Consolidated Business TrendConsolidated Business Trend

(Ref.(Ref.--2)2)

Net sales Net sales 
(Billions of yen) (Billions of yen) 

Ordinary income Ordinary income 
(Billions of yen)(Billions of yen)
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Consolidated Operating Income Trend Consolidated Operating Income Trend 

Operating incomeOperating income
(Billions of yen)(Billions of yen)

Operating income ratioOperating income ratio
(%)(%)

(Ref.(Ref.--3)3)
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Total Total 

Overseas production Overseas production 
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Consolidated Overseas Sales Trend Consolidated Overseas Sales Trend 

(Ref.(Ref.--4)4)

Average exchange rateAverage exchange rate
(Yen/US$)(Yen/US$)

FY2011FY2011 FY2012FY2012 FY2013FY2013 FY2014FY2014



Consolidated Net Sales Trend by Geographic Segments Consolidated Net Sales Trend by Geographic Segments 
Internal sales among Sanyo Chemical Group are not eliminated. Internal sales among Sanyo Chemical Group are not eliminated. 

USA USA 

Japan Japan 

Other Other 
(Thailand) (Thailand) 

China China 

(Billions of yen) (Billions of yen) 

(Ref.(Ref.--5)5)
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Internal sales among Sanyo Chemical Group are not eliminated. Internal sales among Sanyo Chemical Group are not eliminated. 
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China China 

(Ref.(Ref.--6)6)



Domestic Consolidated Subsidiaries (5 companies) Domestic Consolidated Subsidiaries (5 companies) 

Company NameCompany Name Abbr.Abbr. Equity OwnershipEquity Ownership Line of BusinessLine of Business

SDP Global Co., Ltd.SDP Global Co., Ltd. SDPSDP Sanyo ChemicalSanyo Chemical
Toyota TsushoToyota Tsusho

70%70%
30%30%

Manufacture and sales of Manufacture and sales of 
superabsorbent polymerssuperabsorbent polymers

SAN NOPCO LIMITEDSAN NOPCO LIMITED SNLSNL Sanyo ChemicalSanyo Chemical 100%100%
Manufacture and sales of agents for Manufacture and sales of agents for 
pulp & paper, coating agents, a wide pulp & paper, coating agents, a wide 
range of industrial agents, etc.range of industrial agents, etc.

San Chemical Co., Ltd.San Chemical Co., Ltd. SCCSCC Sanyo ChemicalSanyo Chemical
JX Nippon Oil JX Nippon Oil && EnergyEnergy

50%50%
50%50%

Manufacture of raw materials for Manufacture of raw materials for 
polyurethane foams, etc.polyurethane foams, etc.

SanSan--AproApro Ltd.Ltd. SASA Sanyo ChemicalSanyo Chemical
AirAir--ProductsProducts

50%50%
50%50%

Manufacture and sales of curing Manufacture and sales of curing 
accelerators for epoxy resins, accelerators for epoxy resins, 
urethane catalysts, etc.urethane catalysts, etc.

Sanyo Transport Sanyo Transport 
Co., Ltd.Co., Ltd. －－ Sanyo ChemicalSanyo Chemical 100%100% General truckingGeneral trucking

(Ref.(Ref.--7)7)



Company NameCompany Name Abbr.Abbr. Equity OwnershipEquity Ownership Line of BusinessLine of Business

Sanyo Kasei (Nantong) Sanyo Kasei (Nantong) 
Co., Ltd.Co., Ltd.

[China][China]
SKNSKN Sanyo ChemicalSanyo Chemical 100%100%

Manufacture and sales of Manufacture and sales of 
surfactants, polyurethane resins, surfactants, polyurethane resins, 
etc.etc.

SanSan--Dia Polymers (Nantong) Dia Polymers (Nantong) 
Co., Ltd.Co., Ltd.

[China][China]
SDNSDN SDP GlobalSDP Global 100%100% Manufacture and sales of Manufacture and sales of 

superabsorbent polymers superabsorbent polymers 

Sanyo Chemical (Shanghai) Sanyo Chemical (Shanghai) 
Trading Co., Ltd.Trading Co., Ltd.

[China][China]
SCSTSCST Sanyo ChemicalSanyo Chemical 100%100% SalesSales of surfactants, polyurethane of surfactants, polyurethane 

resins, etc.resins, etc.

Sanyo Kasei (Thailand) Ltd.Sanyo Kasei (Thailand) Ltd.

[Thailand][Thailand]
SKTSKT

Sanyo ChemicalSanyo Chemical
Toyota TsushoToyota Tsusho
and others and others 

89%89%

11%11%

Manufacture and sales of Manufacture and sales of 
surfactants, polyurethane resins, surfactants, polyurethane resins, 
etc.etc.

SANAM CorporationSANAM Corporation
[USA][USA] SANAMSANAM Sanyo Chemical Sanyo Chemical 100%100%

Holding company of Holding company of U.S. U.S. 
consolidated subsidiaries. consolidated subsidiaries. 
Sales of Sales of lubricating oil additiveslubricating oil additives,,
polyurethane beads,polyurethane beads, etc.etc.

Sanyo Chemical &Sanyo Chemical &
Resins, LLCResins, LLC

[USA][USA]
SCRSCR SANAMSANAM 100%100% Manufacture of lubricating oil Manufacture of lubricating oil 

additives, etc.additives, etc.

Sanyo ChemicalSanyo Chemical
Texas ITexas Industries, LLCndustries, LLC

[USA][USA]
SCTISCTI SANAMSANAM 100%100% Manufacture of polyurethane Manufacture of polyurethane 

beadsbeads

Overseas Consolidated Subsidiaries (7 companies) Overseas Consolidated Subsidiaries (7 companies) 

(Ref.(Ref.--8)8)



Company NameCompany Name Abbr.Abbr. Equity OwnershipEquity Ownership Line of BusinessLine of Business

SanSan--Petrochemicals Petrochemicals 
Co., Ltd.Co., Ltd. SPCCSPCC Sanyo ChemicalSanyo Chemical

JX Nippon Oil & EnergyJX Nippon Oil & Energy
50%50%
50%50%

Manufacture of raw materials for Manufacture of raw materials for 
synthetic rubberssynthetic rubbers

Sunrise Chemical LLCSunrise Chemical LLC
[USA][USA] SRCSRC

SANAM SANAM 
JX Nippon Chemical JX Nippon Chemical 
TexasTexas

50%50%

50%50%
Manufacture of raw materials for Manufacture of raw materials for 
synthetic rubberssynthetic rubbers

Nagoya Sanyo Nagoya Sanyo 
Warehouse Co., Ltd.Warehouse Co., Ltd. －－ Sanyo ChemicalSanyo Chemical 100%100% WarehousingWarehousing

Shiohama Chemicals Shiohama Chemicals 
Warehouse Co., Ltd.Warehouse Co., Ltd. －－

Sanyo ChemicalSanyo Chemical
JX Nippon Oil & Energy JX Nippon Oil & Energy 

50%50%
50%50% WarehousingWarehousing

Sanliving Ltd.Sanliving Ltd. SLSL Sanyo ChemicalSanyo Chemical 100%100% Real estate, insurance and agencyReal estate, insurance and agency

Subsidiaries and Affiliates Accounted for by Equity MethodSubsidiaries and Affiliates Accounted for by Equity Method

(Ref.(Ref.--9)9)

(5 companies) (5 companies) 
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